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The following index lists subjects for all articles in 1993 American Demographics magazines, and the 
American Spending supplement. All references are by month and page number; “Ja/23” refers to the January 
issue, page 23. The spending supplement accompanied the July issue and is referred to as DRS5. 


1990 census 
five major files, Je/54; how to use 
local census data, Je/52-54; 
information options, Ap/6 


2000 census planning, Ag/10 
800 numbers, D/16-17, 20 


abortion 
attitudes, F/21; demand, F/21 


advertising 
commercials on the telephone, 
My/18; during sports programming, 
Ja/4; nonreligious products in 
Catholic publications, N/20-21 


aerobic exercise, JI/59 

affirmative action plans, Mr/56-58 
aging (See older adults) 
air-conditioner use, S/60 

air shows, S/16-17 

Alabama, black history, Ja/48-49 


alcohol, spending, F/30-37; DRS5/2, 
17-27 


alien workers, Ap/24-25 
allergies, My/4 
alternative medicine, JI/46-49 


apparel: 


choosing colors, N/21-23; for golfing, 


$/39; for short men, Mr/25, 28; 
spending, F/30-37, DRS5/2, 10-11, 
22-23, 26-27 


appliances: 
air conditioners, S/60; sales, Mr/63 


Asians 
homebuyers, Je/23-25; materialism, 
Ag/14-16; parental involvement in 
education, JI/18-19 


Atlanta 
1996 Olympics, 0/43; immigrant 
population, 0/38-43 





ATMs, S/30-34 


attitudes: 
of 18-to-24-year-olds, 0/10-12: of 
high school seniors, 1975 and 1988, 
0/30 (See also consumer attitudes) 


automobiles: 
choosing colors, N/21-23; cost 
difference by race and sex, Je/20-21; 
repairs, F/48 


baby boom 
as a percent of total population, 0/35; 
changing jobs, D/6; decline in share 
of population, S/9-10; defined by 
generational cchorts, My/9-10; four 
segments by age, N/36-40; 
homebuyers in California, N/41; 
households 1990-2010, D/27-40; 
Origination of term, 0/6; projected 
number 1992-2030, S/9-10 


baby boomlet, defined by generational 
cohorts, My/9-10 


baby bust: 
attitudes of 18-to-24-year-olds, 0/10- 
12: projected number 1992-2030, 
S/9-10 (See also teenagers and 
young adults) 


baseball, S/36-42 
basketball, Mr/4; Je/22: S/36-42 


births: 
by age, education, and race, S/44-49; 
childbirth options, $/44-49; choosing 
HMOs, S/49; first, S/44-49; multiple, 
My/48-54: projections, 1992-2005, 
My/59 


blacks: 
cost of cars compared with whites, 
Je/20-21; history and tourism, 
Ja/48-49; marketing messages, 
Ja/44-49; marketing to black teens, 
My/15-16; materialism, Ag/14-16; 
parental involvement in education, 
JI/18-19; preferred term, 0/9; 
spending by household, Ja/44-49; 


spending on liquor, Ja/44-49; sports 
participation, Je/22; travel, Ja/44-49 


books: 
as gifts, D/46-54; spending on, 
DRS5/2, 17-27 


brand loyalty, My/26-32 


Bryant, Barbara Everitt, former Census 
Bureau director, Mr/13-15 


business: 
executive vacations, Ag/4; opportuni- 
ties in metropolitan areas, Ap/15-16; 
trends in 1994, D/42-45 


California: 
nomebuyers, N/41; time use, S/28-29 


Canada: 
Canadian shoppers in U.S., N/25-26; 
comparing cities with U.S. cities, 
Je/12-13; direct marketing, S/15; 
markets, Je/12-13; population growth 
from immigration, Je/13 


catalog shopping, F/12 
cats, $/24-26 
Cazenovia, NY, Demogram, JI/32-33 


census: 
changes for 2000, Je/9-10; local-area 
data in jeopardy, Je/9-10; population 
projections, F/9-10; using local data, 
Je/52-54 (See also 1990 census and 
2000 census planning) 


Census Bureau: 
budget cuts, Ag/10; director's 
comments, Mr/13-15 


Chicago, conventions in, Mr/16-17 


children: 
baby-food market, My/20-22: 
computer use, D/15; ear infections, 
Ap/21-22; marketing to, Ag/50-56; 
shopping habits, Je/34-39; spending 
power, Ag/50-56; targeting as 
consumers, Je/39; who speak another 
language at home, Ap/38-43 (See also 
families) 


Christmas clubs, D/53 
cigar smoking, Ap/16, 21 
Cincinnati, OH, Demogram, F/36 


cities ranked by helping behavior, 
0/47-54 


college education: 
by county, Ap/60; by year of birth, 
N/40; chance of surviving to age 100 
by education, N/60; graduates 
holding jobs that match education, 
Ag/6; of managers, Je/26-32 (See 
also education) 


college students: 
attitudes about marriage with and 
without love, F/27; math and science 
majors, Ag/18-20 (See also 
education) 


color preferences, N/21-23 
Colorado, population change, Je/16 
commercia!s, Ag/16-18 


community: 
associations, D/22-23; surveys, 
N/52-54 


commuters, My/42-47; 0/64 


computers: 
home use, JI/13-15; use by children, 
D/15 


consumer attitudes: 
choosing products by color, N/21-23; 
customer satisfaction, 0/13-16; 
importance of brands, My/26-32 


consumer information, Mr/2 


consumer spending: 
at warehouse clubs, 0/25-26; by 
households, DRSS; children, 
Je/34-39; Ag/50-56; on “green” 
products, Ja/9-10 

consumer trends: 


evolution of, 0/2; Western 
enthusiasts, 0/16-18 
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conventions: 
in Chicago, Mr/16-17; top-20 metro 
areas, Mr/16 


corporate promotion, N/23-25 


counties: 
college education, Ap/60; commut- 
ing, 0/64; elderly in institutions, 
JI/60; Elvis fans, Ag/64; foreign-born 
population, F/60; mobile homes, 
Ja/26-34; natural population 
decrease, Mr/64; percent increase in 
elderly population, Mr/31-42; percent 
with college training, Ap/60; 
religions, Je/60; years of natural 
decrease, Mr/64 


credit cards, S/30-34; S/59 
customer databases, JI/52-55 
daytime population count, F/42 
debit cards, S/30-34 

decade labels, N/48-49, 56 
dentist visits, S/20-22 


department stores, customer 
satisfaction, 0/13-16 


dieting, Ja/52-57 (See also food) 


direct-mail: 
during holidays, D/4; lists, Je/20 


direct marketing in Canada, S/15 
disabled workers, Ja/23-24 


discretionary income, JI/26-32; N/9-10 
(See also income) 


dishwasher sales, Mr/63 
doctors, house calls, Mr/25 
dogs 


by region, S/24-26; professional 
walkers, JI/39 


do-it-yourself 
as leisure activity, 0/56-59; versus 
hiring professionals, JI/34-38 


driving (See automobiles) 


drugs, taking prescription medication, 
Ja/14-15 


earnings, of managers, Je/31 


education: 
college graduates by year of birth, 
N/40; dropouts, JI/18-19; English as 
a second language, Ap/38-43; 
enrollment projections, Ag/63; jobs 
that match education, Ag/6; non- 


English-speaking students, Ap/38-43; 


parental invoivement in by race, 
Ji/18-19; PhDs for women, Ag/20; 
school-budget votes, S/22-24; 
spending, F/30-37; teaching on 
television, S/6 (See also college 
education and college students) 


elderly (See older adults) 
employee benefits, Social Security, F/6 


entertainment spending, F/30-37; 
DRS5/2, 16, 22-23, 26-27; S/16-17; 
0/19, 22-23 


environment: 


cities ranked by environmental stress, 


0/47-54; “green” products, Ja/9-10; 
Wal-Mart eco-friendly store, D/23 


equal opportunity employment, 
Mr/56-58 


ethnic marketing, JI/20-22 
ethnicity (See minorities) 


families: 
decision-making, Ag/44-48; 
shopping, 0/25-26; spending, 
Ag/44-48; without children, 0/23-24 


fathers, Ag/22-27, 62 
fax machines, D/25 


Federal Express, magazine for customer 
needs, N/23-25 


Florida: 
school-budget votes, S/22-24; winter 
travel, F/4 


focus groups, use by lawyers, F/52-54 


food: 
average annual spending, DRS5/2, 
4-5, 22-23, 26-27; baby-food market, 
My/20-22: consumption of butter and 
substitutes, S/10-12; fast food in 
Tulsa, Jl/44-45; fat consumption, 
$/10-12; health-conscious shoppers 
$/26-28; shopping at warehouse 
clubs, 0/25-26; teenage consumption 
habits, F/24; top five dinner foods, 
JI/40-44 


football, Ja/4; S/36-42 
forecasts for 1994, D/42-45 


foreign-born: 
population by county, F/60 


fund raising, D/4 
gambling, 0/19, 22-23 


gardening: 
garden shows, Ap/49; gardeners by 
age, Ap/44-48; selected characteris- 
tics of gardeners, Ap/44-48; time 
spent, Ap/44-48 


generations, My/9-10 


gifts: 
giving, D/9, 12; preferences, D/46-54; 
spending on, DRS5/28 


GiS systems, for political campaigns, 
F/13-15 


golf, JI/59; S/36-42 


grandparents: 
by sex and age 1992-2000, 0/63; 
time and money spent on grandchil- 
dren, S/4 


Green Mountain at Fox Run, weight- 
control spa, Ja/56-57 


hair-color use, Ap/59 
Hancock, NY, Demogram, S/35 
Hawaii, population shifts, F/25-26 


health: 
allergies, My/4; consumption of fat, 
$/10-12; health-conscious shoppers 
$/26-28; indigestion product sales, 
D/59; mobility and self-care 
limitations, Mr/31-42; menopause, 
Mr/44-48; Post-Traumatic Stress 
Syndrome, N/4; skin cancer, JI/4; 
stress-related illnesses, S/17; 
sunbathing risks, JI/4; taking 
prescription drugs, Ja/14-15; 
vitamins, JI/46-49; watching cartoons 
to reduce stress, S/17, 20; weight 
ranges, Ja/52-57 


health care: 
alternative medicine, JI/46-49; 
attitudes on abortion, F/21; average 
annual household spending, DRS5/2, 
13, 22-23, 26-27; chiropractic 
medicine, JI/46-49; dental visits, 
$/20-22; doctor visits for ear 
infections, Ap/21-22; fitness 
activities, S/36-42; HMOs, S/49; 
homeopathic medicine, JI/46-49; 
house calls, Mr/24; in hospitals, 
Ja/36-41; in Rochester, NY, 0/51; 
infertility clinics, My/48-54; medical 
expenses by age and type, Ja/36-41; 
Office visits by reason and specialty, 
Ja/36-41; spending, F/30-37 


Hialeah, FL, Demogram, Ap/36-37 


Hispanics: 
households by ethnicity, Je/46-49, 
58; in suburban areas, Ap/30-37; 
materialism, Ag/14-16; most admired 
people, JI/16-17; parental involve- 
ment in education, JI/18-19; 
population projections, F/59; sports 
participation, Je/22; use of Spanish 
language, Je/46-49, 58 


hockey, 0/4 


homebuyers: 
Asian, Je/23-25; help with down 
payment, D/21-22; in California, N/41 


homeownership, Ag/32-37 


homosexuals, percent of population that 
is gay or lesbian, JI/9-10 


hospitals, marketing services, Ja/36-41 


household spending: 
black, Ja/44-49; by all households, 
F/30-37; JI/2; DRS5/1-28 


households: 
average annual expenditures, 
F/30-37; JI/2; DRS5/1-28; average 
size, F/30-37; by type 1990-2010, 
D/27-40; growth, D/27-40; headed by 
65 and older, Mr/31-42; Hispanic, 
Je/46-49, 58; number, F/30-37; 
owning microwaves, JI/40-44; 
spending, Ag’50-56; spending of 
one-person households, N/28-34; 
total income and discretionary 
income, JI/26-32 


housework, by men, Ja/38-43 


housing: 
manufactured, Ja/26-34; over- 
crowded in New York City, My/23-25; 
privately owned, Ag/32-37; single- 
family housing growth, Ag/36-37; 
slowdown in new housing in New 
York City, My/23-25; timesharing, 
My/14-15 


immigrants: 
Canadian, Je/13; country of origin, 
0/38-43; in Atlanta, 0/38-43; Irish, 
Mr/11-12; Mexican, Je/13; 
misunderstanding telephone use, 
Ja/11; non-English-speaking, 
Ap/42-43; nonimmigrant alien 
workers, Ap/24-25 


income: 
$200,000 or more, N/9; commensu- 
rate with education and experience, 
Ag/6; discretionary, JI/26-32; effect 
of new tax law, N/9-10; gardeners 
compared with all households, 
Ap/44-48; household, F/30-37; 
JI/26-32; median for full-time 
workers by year of birth, N/36-40; 
method of tax filing, by income, Ap/4; 
metro areas ranked by Hispanic 
income, Ap/30-37; travelers by, 
My/14-15 


income taxes, Ap/4; Ap/14 

individualism of baby boomers, 0/28-37 
infertility, My/48-54 

infomercials, Je/45 


institutionalization of elderly, JI/60 
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interactive video market, My/6 (See also 
media) 


international: 
Canadian shoppers in U.S., N/25-26; 
citizenship of nonimmigrant alien 
workers, Ap/24-25; comparing U.S. 
and Canadian cities, Je/12-13; direct 
marketing in Canada, S/15; Kmart 
stores in Czechoslovakia, Ja/21-22:; 
marriage with and without love, 
F/27-29; time use in the Netherlands, 
$/28-29 


Internet: 
American Demographics address, 
D/2; use by Boy Scouts, D/25 


Irish Echo, Mr/11-12 

Irvine, CA, Demogram, My/30-31 
Ithaca, NY, Demogram, N/35 
jewelry, gifts, D/46-54 

jury research, F/52-54, 55 
Kansas, population change, Je/16 


Kmart stores in Czechoslovakia, 
Ja/21-22 


labor force: 
changing jobs, D/6; characteristics of 
managers, Je/26-32; commuting, 
My/42-47, 0/64; disabled workers, 
Ja/23-24; diversity, My/12; equal 
opportunity requirements, Mr/56-58; 
excuses for being late, 0/24; fatal 
injuries on the job, Mr/29; hours 
worked by Californians, $/28-29; 
hours worked by Dutch, S$/28-29; 
jobs commensurate with education 
and salary, Ag/6; nonimmigrant alien 
workers, Ap/24-25; occupational 
mobility rate, D/6; sales representa- 
tives, JI/12-13; secretaries’ preferred 
job title, N/23; top towns for working 
women, N/44-47, 55; work at home, 
Ag/10-14, Ag/38-42; workdays lost 
due to allergies, My/4; working 
mothers, F/16 


language spoken at home, Ap/38-43; 
Je/46-49, 58; 0/41 


Las Vegas, NV, Demogram, Ag/30 


law: 
demographic factors in legal cases, 
F/55; using demographers to win 
cases, F/55; using focus groups and 
surveys to prepare for court, F/52-54 


leisure time: 
activities, 0/56-59; Californians, 
$/28-29; Dutch, S/28-29; top-20 
leisure activities, Mr/50-53; total 
hours by day of week, Mr/50-53 


liquor: 


household spending on, DRS5/20-27; 


singles spending on, N/28-35; use by 
race, Ja/44-49 


FOR BACK ISSUES OR TO LEARN ABOUT ADDITIONAL 
ssi 


Louisville, KY, community survey, 
N/52-54 


magazines: 
for cigar smokers, Ap/16, 21; for 
Federal Express customers, N/23-25 
(See also media) 


mailing lists, Je/20; D/4 


managers: 
by age, Je/30; by industry, Je/29; 
earnings, Je/31; profiles, Je/26-32; 
selected characteristics, Je/28 


mapping, use of GIS in political 
campaigns, F/13-15 


market research: 
industry, Ag/2; surveys, Ag/9 


marketing: 
alternative medicine, JI/46-49; by 
hospitals, Ja/36-41; convenience to 
working women, N/16-17, 20; 
customer databases, JI/52-55; 
electronic marketing systems, Ja/23; 
menopausal products and services, 
Mr/44-48; personal services, 
JI/34-38; products by color, N/21-23; 
to blacks, Ja/44-49, My/15-16; to 
children, Ag/50-56; to families, 
Ag/44-48; to middle-aged mua, 
Mr/49; to minorities, JI/20-22; to 
movers, D/14; to older adults, 
F/21-23; to short men, Mr/25, 28; to 
young adults, Ap/50-54 


marriage, with and without love, F/27-29 


married-couple households: 
1990-2010, D/27-40; by presence of 
children, My/48-54; childless, 0/23- 
24; expenditures, F/30-37 

media: 
articles about population growth, 
$/12-14; activities by Western 
enthusiasts, 0/17; breakthroughs in 
interactive media, My/6; Catholic 
newspapers, N/20-21; electronic 
newspaper services, Ja/6; importance 
of television, Mr/18, 23; Irish 
newspaper, Mr/11-12; labeling 
decades, N/48-49, 56; magazine for 
cigar smokers, Ap/16, 21; magazine 
for Federal Express customers, 
N/23-25; targeting young adults with 
modern rock, Ap/9, 12; television 
audience estimates, Mr/6 (See also 
specific medium) 


men: 
cost of cars, Je/20-21; gift 
preferences, D/46-54; households 
1990-2010, D/27-40; marketing to 
short men, Mr/25, 28; midlife crisis, 
Mr/49 


menopause, products and services, 
Mr/44-48 


metropolitan areas: 
by labor force participation of 
women, N/44-47, 55; mobile homes 
in, Ja/26-34; money-making areas, 
Ap/15-16; ranked by number of 
Hispanics, Ap/30-37; redefined 
boundaries, Mr/9-11; restoration of 
eliminated areas, 0/10; top 20 for 
conventions, Mr/16 


Mexico, economic opportunities, Je/2 
Miami, FL, Demogram, Je/32-33 


microwave ovens, households owning, 
JI/40-44 


middle-aged, Ja/2 


minorities: 
by occupational category, Mr/56-58; 
in the labor force, My/12; managers, 
Je/26-32; materialism, Ag/14-16; 
parental involvement in education, 
JI/18-19; people most admired by 


Hispanics, JI/16-17 (See also Asians, 


blacks, and Hispanics) 


mobile homes: 
by county, Ja/26-34; occupied units, 
Ja/26-34; value, Ja/26-34 

mobility: 
marketing to movers, D/14; movers 
by age, 1992 and 2000, Je/59; rates 
by season, Je/4 


movies, as a favorite activity, 0/56-59 
music: 


couniry, 0/16-18; N/10-11, 14; digital 


tape players, JI/6; modern rock, 
Ap/9, 12 (See also media) 


Nebraska, population change, Je/16 


New York City: 
overcrowding, My/23-25; profes- 
sional dog walkers, JI/39 


newspapers: 
Catholic, N/20-21; electronic news 
services, Ja/6; for Irish immigrants, 
Mr/11-12 (See also media) 


nighttime population counts, F/42 


non-Hispanic whites, population 
projections, Ja/59 


nonmetropolitan counties (See rural) 
nutrition (See food) 


older adults: 
attitudes toward retirement, Ap/13; 
by generational cohorts, My/9-10; 
chances of surviving to age 109, 
N/60; difficulty reading small print, 
Ja/14; households 1990-2010, 
D/27-40; in community associations, 
D/22-23; in institutions, JI/60; 
marketing to, F/21-23; Mr/31-42; 
mobility limitations, Mr/31-42; need 
for home health care, Mr/25; 





population by county, Mr/31-42; 
school-budget voting, S/22-24; 
winter travel, F/4 


Olympics, in Atlanta in 1996, 0/43 


online: 
American Demographics Internet 
address, D/2; finding information, 
$/52-55; service demand, JI/13-15 


opinion research industry, Ag/2 
Palm Coast, FL, Demogram, Mr/36 
parents (See families) 


personal-care products, household 
spending, DRS5/2, 17-27 


pets: 
dog and cat ownership by region, 
$/24-26; professional dog walkers, 
JI/39 


Pittsburgh, PA, Demogram, 0/36-37 


politics: 
use of GIS systems in tracking 
campaigns, F/13-15 


population: 
aged 65 and older, by county, 
Mr/31-42; articles about growth, 
$/12-14; baby boomers as a percent, 
0/35: by language spoken at home, 
0/41; chance of surviving to age 100, 
N/60; daytime and nighttime, F/42; 
density, F/38-43; grandparents, 0/63; 
growth 1990-93, D/60; households, 
D/27-40; immigrants by country of 
origin, 0/38-43; in Hawaii, F/25-26; 
natural decrease, 1967-89, Mr/63; 
overcrowded housing in New York 
City, My/23-25; projections, F/9-10, 
S/9; projections of children, 
Ag/50-56; projections of Hispanics, 
F/59; projections of non-Hispanic 
whites, Ja/59; projections of women, 
Mr/44-48; shifts, Ji/20-22; state 
populations by residents born in- 
state, JI/20 


population density, F/38-43 

pregnancy, multiple births, My/48-54 
Presley, Elvis, fans by county, Ag/64 
privacy, Ag/2, Ag/9, S/15 

Prodigy, J/13-15 

products for disabled workers, Ja/23-24 


psychographics (See consumer 
attitudes) 


public data, availability, My/2 


purchase decisions: 
of children, Je/34-39, Ag/50-56; of 
families, Ag/44-48 


race, preferred term for blacks, 0/9 
(See also minorities) 
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modern-rock stations, Ap/9, 12 
Spanish language, Je/46-49, 58 
(See also media) 


reading 
expenditures, DRS5/2, 17-27; favorite 
activity, 0/56-59; small print, Ja/14 
(See also books) 


real estate, selling to Asians, Je/23-25 
Reebok athletic shoes, Mr/54 
refrigerator sales, Mr/63 


regions 
peak allergy seasons, My/4; 
population change in Great Plains, 
Je/15-17; use of telecommuncations 
centers, Ja/16 


religion 
Catholic newspapers, N/20-21: 
church membership by county, Je/60 


renters, buying homes, D/21-22 


restaurants 
average number of meals eaten at, 
JI/40-44; people who look for three 
or fewer restaurant chains, JI/44-45; 
takeout, JI/40-44 


retail 
customer satisfaction, 0/13-16 
environmentally friendly, D/23; gift 
givers and receivers, D/9, 12; West 
Point Market, Je/39; where children 
shop, Je/34-39 


retirement, attitudes of older adults 
toward, Ap/13 


Rochester, NY, helpful behavior, 0/51 


rural 
definition, Je/6; use of telecommuni- 
cations centers, Ja/16 


sales 
representatives, JI/12-13; volume 
JI/12-13 


savings, Christmas clubs, D/53 


schools, enrollment, 1991 and 2003, 
Ag/63 


secretaries, preferred job title, N/23 


services, hiring professionals versus 
do-it-yourself, JI/34-38 


sex: 
erotic entertainment, N/14-16; 
surveys, JI/9-10 


shampoo users, Ap/59 


shelter, average annual expenditures, 
DRS5/2, 6-7, 22-23, 26-27 


shopping 
at grocery stores, 0/26; at warehouse 
clubs, 0/25-26; Canadians shopping 
in U.S., N/25-26; catalog, F/12:; 
children, Je/34-39; customer 
satisfaction, 0/13-16; electronic 
marketing systems, Ja/23; for gifts, 
D/9, 12; health-conscious shoppers, 
$/26; working women shopping for 
groceries, N/17 


single parents, D/27-40 
single-person households, D/27-40 


singles 
erotic entertainment, N/14-16; 
spending, N/28-34 


skiing, S/36-42 


sleeping, by time and day of week, 
Je/40-44 


small-area census data, Je/9-10, 52-54 


smoking: 
by teenagers, D/12-13; cigars, 
Ap/16, 21 


Social Security, F/2, F/6 


spending: 
average annual household, 
DRS5/1-28; by age group, 
DRS5/22-23; by children, Ag/50-56; 
by families, Ag/44-48; by income, 
DRS5/26-27; by married-couple 
households, F/30-37; by singles, 
N/28-34 (See also household 
spending) 


sports 
aerobics, JI/59; air shows, S/16-17; 
baseball, S/36-42; basketball, Mr/4; 
Je/22; $/36-42; fitness activities, 
$/36-42; football, Ja/4; golf, JI/59: 
$/36-42; hockey, 0/4; jogging, Je/22; 
participation by race, Je/22; skiing, 
$/36-42; tennis, Je/22 


states: 
by percent of residents born in-state, 
JI/20; manufactured housing, 
Ja/26-34 


Statistical Abstract of the United States, 
1992, Jan/14 


stress 
and watching cartoons, S/17; -related 
illnesses, S/17 


students, enrollment rates, Ag/63 
(See also college students) 


suburbs 
definition, Je/6; Hispanics in, 
Ap/30-37 


suicide, study claiming link to country 
music, N/10-11, 14 


sunbathing, JI/4 


surveys 
as a research tool, Ag/2; community, 


N/52-54; declining participation, Ag/9, 


of sexual behavior, JI/9-10; use by 
lawyers, F/52-54 


taxes, income, Ap/4; Ap/14; N/9-10 


technology 
communications terminology, 
My/40-41; digital tape players, JI/6 
distance learning, S/6; finding online 
information, S/52-55; uses of fax 
machines, D/25; virtual-reality 
products, N/6, D/42-45 


teenagers: 
food consumption habits, F/24; 
smoking, D/12-13; spending, 
Ag/50-56 (See also baby bust, 
Children, and young adults) 


teeth, visits to dentist, S/20-22 
telecommunications centers, Ja/16 
telecommuting, Ag/10-14; Ag/38-42 


telephones 
advertising on, My/18; companies 
with educational programs for 
foreigners, Ja/11; misuse by foreign- 
born, Ja/11; use of 800 numbers, 
D/16-17, 20 


television: 
audience estimates, Mr/6; cable 
subscribers, My/34-41; commercials, 
Ag/16-18; education, S/6; football 


audience, Ja/4; hours spent watching, 


Mr/50-53; importance of, Mr/18, 23; 
infomercials, Je/45; location of, 
Mr/18; measurement systems, Mr/6; 
Saturday morning programming, 
Ja/12-13; shopping shows, Je/45; 
Spanish language, Je/46-49, 58; 
technological advancements, 
My/34-41; viewing habits of children, 
Ag/50-56; watching cartoons to 
reduce stress, S/17, 20 (See also 
media) 


Texas, work fatalities, Mr/29 


time use: 
activities by enjoyment and time 
spent, F/44-48; in California, S/28-29: 
in the Netherlands, S/28-29; leisure, 
Ap/26-28; 0/56-59; research by 
Reebok, Mr/54; sleeping by time and 
day of week, Je/40-44 


tobacco product spending, F/30-37; 
DRS5/2, 17-27 


toll-free numbers, D/16-17, 20 


transportation spending, F/30-37; 
DRS5/2, 12, 22-23, 26-27 


travel: 
as a gift, D/46-54; by Californians, 
$/28-29; by Dutch, S/28-29; 
executive vacations, Ag/4; timeshare 
travelers, My/14-15:; trips by race, 
Ja/44-49; winter trips, F/4 


Trumansburg, NY, Demogram, D/41 


Tulsa, OK, fast-food consumption, 
JV/44-45 


Udall, KS, Demogram, Ja/33 
urban, definition, Je/6 

urbanized areas, density, F/38-43 
vacations (See travel) 

veterans, N/4, 56; N/59 
virtual-reality products, N/6; D/42-45 
voting on school budgets, S/22-24 
Wal-Mart, eco-friendly store, D/23 
washing machine sales, Mr/63 
weight by age, Ja/52-57 
weight-control spa, Ja/56-57 
West Point Market, Je/39 

Western Styles magazine, 0/16-18 
winter travel, F/4 


women: 
aged 18 and older, 1990-2010, 
Mr/46; as sales reps, JI/12-13; 
attitudes of 18-to-24-year-olds, 
0/10-12; births by age, education, 
and sex, S/44-49; by occupational 
category, Mr/56-58; childless, 
0/23-24; cost of cars, Je/20-21; 
ever-married, N/40; gift preferences, 
D/46-54; grocery shopping, N/17; 
households 1990-2010, D/27-40; in 
the labor force, F/16; My/12; 
N/44-47, 55; managers, Je/26-32; 
science and math careers, Ag/18-20; 
veterans, N/4, 56; working mothers’ 
guilt, F/16; working women’s need 
for convenience, N/16-17, 20 


work: 
at home, Ag/10-14; Ag/38-42; 
fatalities, Mr/29 


young adults: 
attitudes and opinions, Ap/50-54; 
0/10-12; defined by generational 
cohorts, My/9-10; food consumption 
habits, F/24; marketing to black 
youth, My/15-16; modern-rock 
listeners, Ap/9, 12; smoking, D/12-13 
(See also baby bust and teenagers) 


FOR BACK ISSUES OR TO LEARN ABOUT ADDITIONAL PRODUCTS CALL OUR CUSTOMER SERVICE CENTER 800/828-1133 
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